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Introduction
• Moderated Remote Usability Test for 

HowToMoney
• UX Designer: Elmira Rehnert 
• Stakeholders: Elmira Rehnert, Future Clients
• February 15th, 2021

HowToMoney is an App that will help people to 
manage their finances. People will be able to 
manage budgeting with the help of e.g., 
scanning of bills or keep control about spending 
by defining their spending limit notifications. 
They will have the possibility to get investment 
consultation by asking experts. All features shall 
help people to gain control and self-confidence 
regarding their money.

Background

Usability Test Plan & Script
Test Objectives
• Determine if user understand what 

HowToMoney is, which benefits it brings 
and what they can do within the app

• Observe the overall user experience 
while navigating through the app and 
how easy users can accomplish the tasks

Methodology
Moderated Remote Usability Test with high-
fidelity prototype 
(https://adobe.ly/3ve46Zd), via Zoom, were 
conducted. The session were recorded by 
video.

Participants & Scheduling
• 6 Participants (4 target group and 2 

above 65 years old). See all details and 
test results here: https://bit.ly/3rUKXcf

• Friends & Family members
• 1- 4. January 2021
• 30 minutes

Script
Compressed version see on the right. For a 
detailed look at the Test Script, including a 
list of all tasks & questions, feel free to 
explore the complete script: 
https://cutt.ly/zzb4DZf

Goals
The goal of this study is to assess user 
interaction with the app to identify errors, 
improvement ideas and if the App manages to 
meet the needs of the users. Furthermore,  to 
see if they understand the purpose (what can I 
do within this App) of HowToMoney. I would like 
to observe user experience in performing some 
activities within the app. 

How & Why the test were done
Step1:
At the beginning I show 3 screens and ask testers to describe what 
Information/Features are they see/assume to find behind

Step2:
I ask testers to perform 3 tasks which include 3 main features. Doing 
this I want to observe whether and how the testers achieve task's 
goal. This way I get to see/to understand:
• What were the obstacles?
• Is the feature helpful to achieve the task’s goal? 
• What is missing?
• What needs arise during testing that I didn’t previously 

recognize?
Metrics: Jakob Nielsen’s Error Rating Scale will be used in order to 
measure the severity of usability errors, from 0= not a usability 
problem at all to 4= usability catastrophe.

Step3:
After each task I ask testers 6 questions to figure what do they think 
how useful & easy to use are the features to achieve their actual 
needs, which is why they might turn to such an App:
• Managing money easier
• Gaining more financial confidence
• Avoiding dept
Metrics: Usefulness & Ease of use based on 7-point scale (1=likely 
and 7 = unlikely)

Step4:
Finally, I ask testers 8 questions to assess the perceived usability of 
the entire App/all 3 features.
Metrics: System Usability Scale (SUS), from 1= strongly agree to 5= 
strongly disagree.
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Usability Test Report: Learnings

ü Before booking an appointment, explain to 
people that I would like to record them. One 
person canceled my appointment when she 
found out that I would like to take her and her 
desktop. 

ü Because of many additional questions I need 30 
Minutes instead of 15-20. 

ü I never tested my prototype on mobile before, so 
I didn’t know it doesn’t work. I had to test the 
mobile version of my prototype on desktop. Next 
time I must find out how I can test mobile 
prototype on mobile.

ü Most older people need more time to test such 
kind of prototype and thus also to learn the app. 
Allow more time for testing and use progressive 
onboarding to help them to learn using features 
easily.
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Usability Test Report:
Preparing & Analyzing Results

1. Using Affinity Mapping to cluster information 
resulting from Errors, Observations and Quotes. 
This way allowing to tease out patterns of behavior 
or sentiment across multiple participants.

For more details of Affinity Mapping Results, click here: https://bit.ly/38r6QsB

2. Using Rainbow Spreadsheet to classify important 
information and to create visual patterns resulting 
from Errors, Observations and Quotes. Data 
organized in this way helps to prioritize redesign 
decisions.

For more details of Rainbow Spreadsheet, click here: https://bit.ly/3rUKXcf
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Usability Test Report: 
Making Decisions & 
Solutions 
Development 

Based on the 
analyses of the 
results from the 
usability testing 
5 major issues 
were identified to 
be work on 
during the next 
iteration of my 
prototype. 

Solution: Include the step of 
choosing a spending category into 
the filling list on the first position

Evidence: 5/6 testers didn’t 
understand to select “In Total” 
before filling in the reminder

Reminder filling aid

1

Solution: Enlarge scan frame. Scan 
automatically detects the bill and 
switches to Screen3(digitalized bill), 
that means the ”Scan”-Button can be 
removed.

Evidence: 3/6 testers tried to resize 
the scan frame to see the bill. Others 
told me they can’t see details on the 
bill+ there is no need click on “Scan” 
when the bill is scanned 
automatically

Scan Size

4

Solution1: Split it in two 
screens/steps=>1.Screen=calendar 
and time 2.Screen= medium and 
message
Solution2: Place ”Medium”- Area a 
bit higher, so the tester can 
recognize that there is still 
something to come
(I would like to do A/B testing)
Evidence:
3/6 testers didn’t understand where 
to go after selecting date & time

Scrolling Down to Book

3

Solution: Place “Submit”-Button on 
top of the list

Evidence: 2/6 testers didn’t 
understand what to do seeing the list. 
The most people confirmed(I’ve 
asked after testing) not to want to 
check every position of the bill and 
certainly not when I advertise that the 
scan function learns over time and 
automatically assigns items to the 
correct categories. That make sense!

Scrolling down to Submit

2

Solution: Change Size, Contrast or 
color of individual components to 
make it more

Evidence:
4/6 testers had trouble recognizing 
what they were seeing on some 
screens

Visibility of Components
Menu below

5

02



Issue 1: Reminder filling aid

6

Solution: Include the step of 
choosing a spending category into 
the filling list on the first position

Evidence: 5/6 testers didn’t 
understand to select “In Total” 
before filling in the reminder
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Issue 2: Scrolling down to Submit

7

Solution: Place “Submit”-Button on 
top of the list

Evidence:
2/6 testers didn’t understand what to 
do seeing the list. The most people 
confirmed(I’ve asked after testing) not 
to want to check every position of the 
bill and certainly not when I advertise 
that the scan function learns over time 
and automatically assigns items to the 
correct categories. That make sense!
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Issue 3-Solution1: Scrolling Down to Book

8

Solution1: Split it in two 
screens/steps=>1.Screen=calendar 
and time 2.Screen= medium and 
message
Solution2: Place ”Medium”- Area a 
bit higher, so the tester can 
recognize that there is still something 
to come
(I would like to do A/B testing)

Evidence:
3/6 testers didn’t understand where 
to go after selecting date & time
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Issue 3-Solution2: Go to the next page to Book

9

Solution1: Split it in two 
screens/steps=>1.Screen=calendar 
and time 2.Screen= medium and 
message
Solution2: Place ”Medium”- Area a 
bit higher, so the tester can 
recognize that there is still something 
to come
(I would like to do A/B testing)

Evidence:
3/6 testers didn’t understand where 
to go after selecting date & time
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Issue 4: Scan Size

10

Solution: Enlarge scan frame. Scan 
automatically detects the bill and 
switches to Screen3(digitalized bill), 
that means the ”Scan”-Button can 
be removed.

Evidence: 3/6 testers tried to resize 
the scan frame to see the bill. 
Others told me they can’t see 
details on the bill+ there is no need 
click on “Scan” when the bill is 
scanned automatically



Issue 5: Visibility of Components Menu below

11

Solution: Change Size, Contrast or 
color of individual components to 
make it more

Evidence:
4/6 testers had trouble recognizing 
what they were seeing on some 
screens
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Preference Test

3 preference tests 
were conducted 
to help me 
making design 
decisions in a fast 
way. 
This is a good 
opportunity to 
test the previously 
developed design 
solutions 
presenting tester 
two different 
versions and by 
asking them 
which one they 
prefer more. 

Test objective:
To find out which version is clearer 
to navigate trough for the users to 
complete booking:

A: Split it in two screens/steps=>
1.Screen=calendar and time 
2.Screen= medium and message
B: Place ”Medium”- Area a bit 
higher, so the tester can recognize 
that there is still something to 
come
(I would like to do A/B testing)

Booking an expert

1

Test objective:
To find out which version of 
account setup do user like more

A: Create Account
B: Sign Up

Setting up an account

3

Test objective:
To find out which icon is found to 
be more appropriate in the context 
of the “Account Created” state

A: Done hack
B: Thumbs up

Icon for created account

2
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Preference Test 1 - Booking an expert

Test objective:
To find out which version is clearer to 
navigate trough for the users to complete 
booking:

A: Split it in two screens/steps=>
1.Screen=calendar and time 2.Screen= 
medium and message
B: Place ”Medium”- Area a bit higher, so 
the tester can recognize that there is still 
something to come
(I would like to do A/B testing)

Participants: 
Ø 17 contributed their option
Ø Recruited via personal network and 

within the CF Slack channel
Ø Test was conducted via UsabilityHub

A B
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Preference Test 1 - Booking an expert

Test results:
A: 59%
B: 41%

Conclusion:
I think, only if the users has the 
possibility to feel what is more intuitive,  
scrolling or clicking, the result for this 
case can be interpreted as clear or 
meaningful. Therefore, a preference 
test with static pictures is not optimal to 
find out the truth. To be sure I would 
prefer to do usability testing with two 
different versions of a prototype.*

A B*Since I don’t have the possibility to create 2 prototype links within my free version of 
Adobe XD I will continue with the Scrolling-Version(A), because people tend to choose 
this version, even not that significant.
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Preference Test 2 - Icon for created account

A B

Test objective:
To find out which icon is found to be more 
appropriate in the context of the “Account 
Created” state

A: Done hack
B: Thumbs up

Participants: 
Ø 18 contributed their option
Ø Recruited via personal network and 

within the CF Slack channel
Ø Test was conducted via UsabilityHub
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Preference Test 2 - Icon for created account

A B

Test results:
A: 78%
B: 22%

Conclusion:
Based on the results of the 
preference test, I will keep 
working with the version A.
One of the testers has 
commented his choice as 
following: “Icon A says “done”, 
the other one only “good.” And 
I think this explains the reason 
of this pretty clear result very 
well.
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Preference Test 3 - Setting up an account

A B

Test objective:
To find out which version of account setup 
do user like more

A: Create Account
B: Sign Up

Participants: 
Ø 16 contributed their option
Ø Recruited via personal network and 

within the CF Slack channel
Ø Test was conducted via UsabilityHub
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A

Preference Test 3 - Setting up an account

Test results:
A: 69%
B: 31%

Conclusion:
Based on the results of the 
preference test, I will keep working 
with the version A.
One of the testers has commented 
his choice as following: “In 
connection with money ”Account” 
sounds better/less casual.” From my 
point of view this could be a helpful 
explanation of such subconscious 
decision, specially because most of 
the testers come from Germany and 
they are very sensitive about their 
finances.

B
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1. If you had two
products and had to
ask one question of
users to determine
which they preferred
more, what would
you ask?

I assume this two products
tend to solve the same
problem, right?
And I assume we ask users
who are interested in
solving those problems. If
so, I’ll ask: Which your
problem solves which
product better and why?
In this way I try to find out
the most important
answer regarding a
product: Is this product
solves your problem? The
follow up question would
be why yes or not?

2. How do you evaluate
a design and make a
design decision?

During usability testing the
users give a lot of hints and
even suggestions about
what bothers them, what
they don't understand,
what they like or don't like
and why. Based on this, I
get inspired by solutions
from other designers on
the internet, also by other
products. These design
decisions can be tested
quite simply by
conducting A/B-tests,
Preference Tests etc.

3. What kind of data have
you used to validate a
design?

Qualitative & quantitative data
produced by the Preference
Test. Quantitative data based
on Number of testers which
choose A or B. Withing this
UX-Course I don’t have the
time to test on enough testers
to produce significant results,
but we simply assumed that
our results with approx.15
testers are also meaningful.
Usually, we need more testers.
The qualitative data results out
form follow up questions like
“Why they choose A or B?”
Asking this I could gain a
deeper understanding why the
option A or B tend to solve
problem better then the other
one.

Interview Questions 04

4. What’s your experience with A/B testing, nav testing,
impression testing, task flow, or overall usability studies?

A/B-Testing: In my case I did preference testing. Once the App is ready,
these tests can be done. It gives me quantitative feedback on the impact
of a particular design decisions.

Nav Testing: This was done during the usability testing. The testers were
observed by me whether they follow the ideal path to complete the task.
In case the users didn’t, this information helps me to overthink the critical
user path and if necessary, to improve my information architecture. As a
result, for example, I took the Messages icon out of the menu at the
bottom and placed it at the top next to the bell. This decision was verified
via preference testing.

Impression Testing: Was done during the usability testing by asking
testers to describe what they see on the screen/to assume which function
is hidden behind specific icons. Other impression insight were gained by
listening to the talking out loud of the testers during conduction the tasks.

Task Flow: I would say, the critical or ideal path I’ve defined to
accomplish one task was tested during usability testing by observing if
users follow the path or they try to find another way to accomplish given
goal.

Usability Testing: Doing UT I’ve gained qualitative and quantitative
Feedback on the usability of several different features and design
decisions at the same time.

Click on the link to see the video with answers to these Interview Questions: 
https://youtu.be/qlFWAyBYIsM

https://youtu.be/qlFWAyBYIsM
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Thanks!
Images: Illustration by Freepik Storyset: 

https://bit.ly/38pwTAb

https://bit.ly/38pwTAb

